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Communication & Monetization

A Quick History

Private

Infrequent

Collected

Written by everyone

Handwritten personal 

letters

"Neither snow nor rain nor heat nor gloom of night 

stays these couriers from the swift completion of 

their appointed rounds," written  2,500 years ago by 

the Greek historian Herodotus, who was talking 

about the Persians who delivered mail by 

horseback. 

http://encarta.msn.com/encyclopedia_761564292/Herodotus.html
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A Quick History

Public

Daily/weekly

Written by professionals

Advertiser supported

Newspapers
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A Quick History

Public

Weekly/monthly

Written by professionals

Advertising as content

Magazines

Advertising not only supplies content in the form of ads, but press 

releases provide material for editorial content as well. Public relations 

is in the business of ñmaking news.ò

Different magazines target different audiences. Demographics very 

important (who is our target, what else do they like, what motivates 

them to buyé)
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A Quick History

Private

Fee-based

Infrequent

Brief

Urgent

Written by everyone

Telegram
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A Quick History

Private

Fee-based

Daily ïmultiple times

Personal messaging

Telephone
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A Quick History

Public

Professional

Daily, all day

Regulated

Advertising

Limited access

ñFreeò

Radio & TV

The airwaves are publicly owned. Sponsors 

underwrite the production of the shows that go out 

over them. The government regulates who gets a 

license to send content out over the public 

airwaves. Sponsors underwrite shows that people 

listen to. Theoretically, it all worksé
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A Quick History

Fee based (public)

Amateur and 

professional 

content providers

All day, all night

Dozens, hundreds, 

then thousands of 

choices

Largely unregulated

Cable radio and tv

ñNarrow-castingò evolves: directing programming (and advertising) at 

thinner and thinner market slices. Advertising as content is more 

blatant: real estate showcases, buying channels, DIY and 

Infomercials. Zapping, surfing, DVR, reduce adsô impact on viewers.
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A Quick History

ñPublicò

ñFreeò

Wild west

Traditional ñeyeballsò 

approach to advertising 

largely fails

Having an online presence 

is de rigeur

Real, fresh content is 

absolutely necessary ï

professional providers

Pay per click, keyword 

ownership, etc. ïtarget 

motivated buyers

Internet
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A Quick History

ñPublicò

ñFreeò or Purchased

Personal/Business

Frequent, daily

Email blasts to mail lists

Email news letters to 

subscribers

Can be successful in 

targeting interested and 

motivated audience 

members

Email
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A Quick History

ñPublicò

ñFreeò

Personal

Frequent, daily

Both personal and 

business applications

IM ñblastsò or notifiers 

never really caught on

Instant Messaging
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Social Networking

MySpace: mostly kids and musical groups

Facebook: started out as college kids, now itôs the emerging social 

networking personal page and community site

Ning: create your own networking site for a particular group (business or 

recreation)

Blog: an online diary which can be shared via RSS

Meebo: an IM aggregator (like Pidgen) (links AIM, Yahoo, MySpace, MSN)

Linked In: a business networking site that emphasizes professional 

contacts and skills

Plaxo: a general professional contact management/networking site

Twitter: microblogging

Plurk: like Twitter
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Blogs

Private

Frequent or infrequent

Free

Professional and non-

professional

Able to monetize ïbased on 

readership (eyeballs)

Cross-linking important (track 

backs and blog rolls)

Blog aggregators

Blogs as add-ons to traditional 

news sites

Blogs
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Facebook

Public/Private

Community based

ñContentò is created by profile 

owners and friendsô comments

Ads are targeted based on 

content (and demographics ï

note the wrinkle ads I get fed!)

Facebook (and other 

social networking)


