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           ALEX THEVARANJAN





         Associate Professor of Accounting 

School of Management, Syracuse University

              Phone: (315) 443 3355, Fax: (315) 443 5457, EMail: 
 

athevara@syr.edu



EDUCATION

1993 Ph.D. in Accounting, University of Minnesota 




Carlson School Dissertation Fellowship.

1988


M.B.A., University of Ottawa, Canada




Xerox Scholarship (top M.B.A. student of the graduating class)

1984


B.Sc. in Engineering, University of  Peradeniya, Sri Lanka 

First-Class Honors.

Commonwealth Scholarship 

TEACHING

2000-to date

Associate Professor of Accounting, Syracuse University

1993 - 1999

Assistant Professor in Accounting, Syracuse University 

Responsible for teaching managerial / cost accounting to undergraduate, 

masters and Ph.D. students.




Outstanding Teaching Award 2001




Featured as an Innovative Educator in SU Management magazine.  

2001 – 2002

Visiting Scholar at the University of British Columbia




Visiting Associate Professor at the University of Washington

1988-1992 Teaching Associate in Accounting, U of Minnesota 

Responsible for teaching principles of financial accounting to undergraduate students

Heilman Award for Excellence in Teaching, 1993

CURRENT SERVICE

Undergraduate Advisor  

Member of the Promotion and Tenure Committee 

Director of the Summer Internship Program in Singapore

Member of the Chancellor's Advisory Committee on Diversity 

DISSERTATION:

Alex Thevaranjan (1993). Effort Allocation and Executive Compensation. 

Won the 1994 Outstanding Doctoral Dissertation Runner-up Award presented by the Management Accounting Section of the American Accounting Association.  

PUBLISHED PAPERS:

Kanagaretnam K., R. Mathieu and A. Thevaranjan (2003).  An Economic Analysis of the Use of Student Evaluations:

Implications for Universities. Managerial and Decision Economics. 24:1-13. 

Duru A., R. J. Iyengar, and A. Thevaranjan (2002).   The Shielding of CEO Compensation from the Effects of Strategic

Expenditures.  Contemporary Accounting Research 19 (2): 175-93.


Thevaranjan A. and K. Joseph (1999). Incentives and Job Redesign: The Case of the Personal Selling

Function. Managerial and Decision Economics 20:205-216.  

Joseph K. and A. Thevaranjan (1999).  Optimal Monitoring in Salesforce Control Systems. 



Marketing Letters 10(2):161-176.
Subramaniam C. and A. Thevaranjan (1998).  Incentive Potential of Tax Expense in Bonus Plans.  International  Review of Accounting 3:1-13.

Joseph K. and A. Thevaranjan (1998).  Monitoring and Incentives in Sales Organizations: An Agency Theoretic Perspective.  Marketing Science 17 (2) : 107-123.
Banker R. D. and A. Thevaranjan (1997).  Accounting Earnings and Effort Allocation.  Managerial Finance 23(5): 56-70. Special Issue: Performance Plan Adoption and Corporate Performance. 

Hughes J. S. and A. Thevaranjan (1995).  Current Production Targets and Strategic Decisions by Corporate Managers. 

Journal of Operations Management 12: 321-329.  Special Issue: Economics of Operations Management.

WORKSHOP PRESENTATIONS:

  CONFERENCE PRESENTATIONS: 

University of British Columbia


   Northeast Regional Meeting of the American Accounting Association

Harvard University



   Southwest Regional Meeting of the American Accounting Association

M.I.T.





   Annual Meeting of the American Accounting Association

Nanyang Technological University of Singapore    Managerial Accounting Conference

National University of Singapore

   Annual Meeting of the Western Decision Sciences Institute.  

Pennsylvania State University 


    Pacific Basin Business Conference 

Syracuse University



    Midwest Marketing Conference

Texas Christian University 

University of Kansas

University of Minnesota

University of Notre Dame 

University of Pennsylvania

University of Pittsburgh 
University of Washington

University of Waterloo

York University

